Business Curriculum

Learning Aim C

0 Budgeting

Q Cash flow

0O Suggest improvements to
cash flow problems

0 Break even point analysis

0 Sources of finance

LO C: Financial
Planning and
Forecasting

Mock Exams, Revision
and targeted support
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Learning Outcome B

LO B: Financial
Documents and

Q Financial documents
0 Payments methods

0 Revenues and costs Statements
Q Financial statements
Q Profitability and Financial
Statements
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Learning Outcome B

0 Produce a Presentation
Q Delivery of presentation

LO B: Present a Plan
for the Micro-
Enterprise Idea

Revision and BBC Bitesize

targeted support
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® Finance ® Marketing ® Management ® HR

® Accountancy e Stockbroker e Bankinge Civil
Service, ® *Consultancy ® Teaching eJournalism e
Economist eBusiness Start-up.....THE
OPPORTUNITITES ARE ENDLESS

* Communication ® Problem solving,  Critical
thinking ® Team working ¢ Analysis ® Evaluation
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Learning Outcome c
LO C: Review The
Presentation Of The
Micro-Enterprise
idea to meet Specific

Requirements

O Review of presentation
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What went well? How
could you improve?
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O Investigate ideas for a micro LO A Choose an
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Market research metho
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Exploring Enterprises \\
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Learning Outcome A

Q Size and features of SMEs

QO Sectors and business models
in which enterprises operate

QO Aims and activities of
entrepreneurs

Q skills and characteristics of

entrepreneurs

Applying skills and

characteristics of

LO A: Understand
how and what
enterprise and

entrepreneurs are

successful
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